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Abstract

Shopping at night markets is one of the most enjoyable ways for tourists who can get opportunity
to getting up close local life in Thailand's capital. While tourists continually seek more diverse and
rich experiences through a new adventures and new locations, night markets are spread out in most
areas of the city and offer an incredibly diverse range of foods, goods and products, and
entertainment. This article attempts to outline the theoretical backgrounds of night markets by
introducing the views and results of the most relevant researchers in this field. First, the
international literature is reviewed, then the most comprehensive case studies in night markets
characteristics are introduced, finally the results of night markets case studies are outlined with a
special emphasis in Bangkok. The study areas covered more than twenty night markets in Bangkok.
Night markets’ characteristics and their position strategy are clustered to discern common pattern
that are used in classifying night market characteristics. The contribution of this study will offer a
comprehensive framework that can be used as a basis for more discussion and future empirical
research.
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International Tourism and Hospitality Management Congress (ITHMC) will provide a unique forum
for attendees from academia, industry, government, and other organizations to actively exchange,

share, and challenge state of the art research and industrial case studies
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. Urban Tourism and Cultural Heritage
. GIS Applications in Tourism
*  Hospitality, tourism management and marketing
*  Destination marketing and management
. Sustainable tourism
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. Tourism planning and regional development
*  Entrepreneurship in Tourism and Hospitality
. Gastronomic Tourism
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*  Animation in Tourism
*  Hunting Tourism
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